
INCREASE YOUR
SALES WITH
MODERN,
PROFESSIONAL
WEB DESIGN
THE ESSENTIAL GUIDE FOR AMBITIOUS BUSINESSES



INCREASE YOUR SALES WITH MODERN, PROFESSIONAL WEB DESIGN

2

IN THIS GUIDE
In 2020 conducting business online is more accessible than ever.
Business owners now have at their disposal an abundance of cheap -
and even free - web design services available to them. However, these
are tools and if not used effectively will not produce the desired
outcome. Whether you are operating an E-commerce site or simply a
site that serves to inform visitors about your business, the goal is
generally the same, generate more leads and sales. 
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IN THIS GUIDE

At Propel, we decided to write this guide to share what we have learned to help growing businesses optimise their websites
to attract more customers and increase sales. In this guide, you will find plenty of practical tips and advice to establish and
optimise a website for your business. 

We hope you enjoy this guide. It’s been years in the making for readers just like you. If there’s something you feel we’ve left
out or something you would like to ask, please reach out to us at:

hello@propelmarketing.design
and we can chat.

Best of luck in all your efforts to grow your business online!

Finding out exactly how to increase your sales online can often feel
like navigating a maze of unhelpful information, often with someone
trying to sell you something at the end. We wanted to do something a
little bit different. 
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We believe SME business owners deserve better than what other web design agencies are currently supplying. Our mission is
to increase your market share, help you stand out from competitors, find your ideal customers and grow your business
online.

We have vast experience across multiple business sectors, from Bakers to Care Homes, Property to Manufacturing and
Financial Services to the Food & Drink Industry, which all helps us bring fresh ideas and solutions to propel our clients ahead
of their competitors in often stagnant markets.

Propel Marketing & Design was founded after decades of experience
working in the web design industry on some of the UK’s most
successful and prestigious brands. We brought with us a vision to help
all businesses attract more customers, achieve tangible results and
most importantly gain an exceptional return on their investment.

INTRODUCTION
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SELL MORE WITH
EFFECTIVE WEB
DESIGN

SECTION 1



INCREASE YOUR SALES WITH MODERN, PROFESSIONAL WEB DESIGN

7



INCREASE YOUR SALES WITH MODERN, PROFESSIONAL WEB DESIGN

8

90% OF SEARCHERS HAVEN’T
MADE THEIR MIND UP ABOUT
A BRAND BEFORE STARTING
THEIR SEARCH.” 

“

STATUS LABS, 2018
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Your business’s website is a vital tool in establishing your brand. It is
readily accessible to anyone, whether they are specifically searching for it,
or if they happen to stumble across it in the hunt for a particular product
or service. Either way, it is essential to create a good first impression by
ensuring that your website is efficient, clear, easy to navigate and visually
attractive. An effective website should be:

SELL MORE WITH
EFFECTIVE WEB DESIGN

SECTION 1: SELL MORE WITH EFFECTIVE WEB DESIGN
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SECTION 1: SELL MORE WITH EFFECTIVE WEB DESIGN

Your website will very often be one of the first points of contact a consumer has with your business and first
impressions matter. Make sure your website has a wow factor that will impress first-time visitors. Your website
should look clean and contemporary to keep your visitors interested. If your website looks busy and cluttered with
too much text, visitors are extremely likely to bounce (leave your site) without retaining information or more
importantly, completing any goals you may have for your website. 

Obviously your website is a vital tool for conveying information to potential customers but in order to have them stick
around long enough to actually read any of the information the website must be aesthetically pleasing and easy to
parse. 

To make your website as visually stunning as possible we recommend putting your emphasis on visual information
rather than text. By conveying as much information as possible visually you make information quicker and more
convenient for the visitor to process. Remember the old saying: ‘A picture is worth a thousand words’. Visual
information is also easier to retain and commit to memory than text. The emphasis should be placed on
convenience for the user as time and patience are in high demand. If it is easier for your audience to watch a 30-
second video than read a webpage, give them the video.

Information, when presented, should be given room to breathe. Images should have plenty of space around them to
give them the spotlight. Paragraphs should be broken up with interesting visuals. It is important to keep in mind
computer monitors are growing in size and at any given moment a significant portion of your website could be
appearing on your visitor’s screen, this increases the chances that visitors will be overwhelmed with information and
put off.

Utilise things such as sliders and hover boxes to group information and control space. This ensures your web pages
do not continue on with no end in sight and that your website does not contain so many pages that users get lost
and leave. 

1.1) VISUALLY STUNNING
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WEBSITE DESIGN IS AN
IMPORTANT FACTOR FOR
DETERMINING CREDIBILITY
FOR 48% OF VISITORS.” 

“

CUBICLE NINJAS 2019
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SECTION 1: SELL MORE WITH EFFECTIVE WEB DESIGN

Consistency is key. It is tempting when building a website to implement all of the new ideas you have had for your
brand whether this is a new logo, a different key message or tone of voice. However, unless you are planning to go
back and change your existing marketing materials to match your new website this is likely to do more harm than
good. Every time a customer or potential customer sees your brand, they should see the same colours, typography
and logo. Inconsistency leads to potential customers receiving mixed and confusing messages when attempting to
engage with your brand. It is essential that there is harmony between the offline and online assets of your business
to avoid confusion within the market.

1.2) AN ACCURATE REPRESENTATION OF YOUR BRAND

Everything goes out of date and your website is no exception. It’s true that your website can go months without ever
urgently needing an update, however, many businesses take this to the extreme. It is common among small
businesses that do not have web programmers on hand that they will create a website and leave it to gather dust,
sometimes for years on end. However, the Google algorithm doesn’t like it when websites are left stagnant as it tells
them that the site is less likely to be active and relevant to show users in search results. Blog pages often fulfil the
role of being the part of a website that is continually updated with news and industry-related articles. However, as
businesses are constantly changing and offerings evolve, it is unlikely that your main pages such as your homepage
can remain relevant for years. It is worth revisiting the main pages of your website every 6 months or so to question
how things can be updated and improved in order to give your visitors the most relevant and convenient user
experience possible.

1.3) UP TO DATE
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SECTION 1: SELL MORE WITH EFFECTIVE WEB DESIGN

To continue on from our last point, one of the tell-tail signs of a website that hasn’t been updated in years is an
unsecured connection. Website builders such as Wix will secure your website for you as part of the deal, however, if
you are building your website from the ground up it is something you need to keep in mind.

1.4) SECURE
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84% OF PEOPLE WILL NOT
MAKE A PURCHASE IF THEY
ARE DEALING WITH AN
UNSECURED WEBSITE.” 

“

BLUE CORONA, 2018
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SECTION 1: SELL MORE WITH EFFECTIVE WEB DESIGN

Perhaps the most important feature of a website is that it is adequately designed to be optimised for conversion.
This means that the most intuitive and simple way of navigating your website is also the most convenient path for
users to take to get them where you ultimately want them to end their journey. This may be a contact form or a
landing page. 

In order to optimise your website for conversion, you must make use of intuitive design and prominent calls to
action that leads users down the right path. If someone has a desired goal when using your website it should be
easy to accomplish. If someone doesn’t have a specific goal they should be led towards what you would consider
to be your ideal outcome for a user visiting your site. If a visitor to your site doesn’t feel as if they are successfully
navigating your site or are not making any progress towards an ultimate goal, then they are likely to be confused,
frustrated and ultimately leave and find a more convenient site. 

1.5) OPTIMISED FOR CONVERSION

Conversion paths make it easy for customers to get to the information that they need to allow them to make an
informed buying decision.
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CALL TO ACTION BUTTONS
ARE MISSING ON 70% OF
HOMEPAGES.” 

“

CUBICLE NINJAS 2019
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SECTION 1: SELL MORE WITH EFFECTIVE WEB DESIGN

The majority of websites are still built from the perspective of a desktop user, however, its important not to forget
about mobile users. Many websites, especially when built with free web design tools, fail to effectively operate on
mobile devices and at worse completely collapse when accessed on a mobile device. 48% of buyers use mobile as
their first point of contact to start their search https://quoracreative.com/article/mobile-marketing-statistics

As smartphones become more efficient and widespread, the amount of traffic generated from mobile search will
continue to increase. You must ensure that your website is fully optimised and responsive for mobile users so that
their user experience is at least equal to that of desktop users. 

1.6) OPTIMISED FOR MOBILE

It’s crucial that your website works seemlessly on every device, desktop, tablet or mobile.

https://quoracreative.com/article/mobile-marketing-statistics
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ONLY 11.8% OF WEBSITES
HAVE RESPONSIVE DESIGN.” 
“

CUBICLE NINJAS 2019
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KNOW WHAT TO
SAY WITH
KEYWORD
RESEARCH 

SECTION 2
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In order to ensure your website and future campaigns are fully optimised,
you must undertake keyword research to identify the organic search term
you will be aiming to rank for as you grow online. In the day-to-day
running of a growing business, keyword research is unlikely to be top of
the priority list, especially without a dedicated marketing manager on staff.
However, understanding keywords allows you to rank higher in Google
searches, ultimately increasing business and promoting growth.

KNOW WHAT TO SAY
WITH KEYWORD
RESEARCH

SECTION 2: KNOW WHAT TO SAY WITH KEYWORD RESEARCH
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50% OF SEARCH QUERIES
ARE FOUR WORDS OR
LONGER.” 

“

IMPACT 2019
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SECTION 2: KNOW WHAT TO SAY WITH KEYWORD RESEARCH

Keyword research is an incredibly useful tool for growing businesses. When creating a website for your business,
keyword research will inform how your website is structured and the content therein. If you are ready to conduct
some pay per click marketing then keyword research is essential to inform what search terms you will be bidding on.

Keyword research can be time-consuming, but it doesn't have to be expensive. If you go with the google ads keyword
tool they will wait until you are running a campaign and spending an unspecified amount of money with them before
they give out valuable information such as specifically how many people search a term in a given month. While this
usually isn't too expensive - we've found that we normally had to spend around £10 - there are also cheaper
alternatives out there.

One of our favourite tools is Ubersuggest. This tool takes either a keyword or a website URL and suggests long-tail
keywords as well as recommending keywords to compete for based on the relative competition. This is a great tool
to use when you are deciding what keywords are best for your website and for keeping an eye on how your
competitors are ranking.

2.1) UBERSUGGEST
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SECTION 2: KNOW WHAT TO SAY WITH KEYWORD RESEARCH

Spyfu is a bit of a different tool as its primary use is to compare your SEO to your competitor. This is a very in-depth
tool and may be difficult for a beginner to make sense of but once you get the hang of it the data it will provide you
can be invaluable. Your SEO should be directly informed by your competitors moves.

Not only will this tool show you your competitors top performing keywords but it will also show you what keywords
they have bid on in the past and suggest some PPC keywords to bid on to compete with them. This can be an
incredibly powerful tool in the right hands. Who doesn't want to know what their competitors are up to?

2.2) SPYFU

Google trends is an incredibly interesting tool. Its main purpose is to track the popularity of search terms on Google.
You can use it to track the history of search results by entering search terms and seeing the peaks and troughs of its
popularity over the years. You can also compare up to 5 search terms together. This is helpful as it allows you to
identify what times of the year search terms peak in popularity. This means you can focus all of your SEO and
advertising efforts on keywords when it is getting searched for most.

2.3) GOOGLE TRENDS
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STAND OUT
WITH SEO 

SECTION 3
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STAND OUT WITH SEO
SECTION 3: STAND OUT WITH SEO

Now that you have an effective website and know what keywords you are
going to target, you need it to start getting in front of the right eyes. In the
online world, your website will be the first port of call between you and the
consumer. Yet, the consumer will likely look at the first website that comes
up when they type certain keywords into a search engine. If you want to
ensure that your company website is high on search engine rankings, then
the following advice may be helpful.
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ON A DAILY BASIS, 2.9
BILLION GOOGLE SEARCHES
ARE EXECUTED.” 

“

CUBICLE NINJAS 2019
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SECTION 3: STAND OUT WITH SEO

Google's top priority is ensuring that when users enter a search term that they get the most efficient and helpful
result from that search as possible. The best thing you can do to ensure that it is your site that appears as that top
result is to simply make it the most efficient and useful result.

This can be done in several ways such as making your user interface easy to understand, your site easy to navigate,
ensure the information the user searched for is prominently displayed and all-round just making sure your site is
easy to use and not more complicated than it needs to be.

The easier your site is to use the more likely it is to rank well.

3.1.1) FOCUS ON USER EXPERIENCE

On-page SEO refers to everything you can do on your website to optimise your website for organic search rankings.

3.1) ON-PAGE SEO
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ONLY 7% OF SEARCH ENGINE
USERS WILL EVER MAKE IT TO
THE THIRD PAGE OF THE
SEARCH ENGINE RESULTS.” 

“

LYFE MARKETING, 2018
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SECTION 3: STAND OUT WITH SEO

Metadata refers to the background information on your website which essentially tells the Google algorithm what it
can expect to find on the page. This includes page titles, page descriptions, Meta tags and even the URL of your
page. Ensuring all of this information is filled out accurately with keywords in mind, it will give your site a boost over
websites that fail to provide Google with this information. 

To improve in this ensure all images on your website are equipped with alt text and descriptions. This tells Google
what is contained within the image and can even be used to make your site more accessible to the visually
impaired. This all goes towards improving the user experience on your site, which will cause the Google algorithm to
look at it more favourably, ultimately increasing the search ranking.  

3.1.3) MASTER METADATA 

It is easy to understand why those new to SEO may make the association keywords = good, so more keywords =
better. This was true in the very early days of the Internet; however, Google has since become wise to many of these
practices and will avoid ranking pages that are seen to be spamming keywords.

This again relates to user experience, as Google understands that users do not want to read pages that are written
for robots, therefore they will not show pages that have been reduced to an incomprehensible mess for the sake of
adding in a few more keywords.

Make sure you have your keywords in appropriate places such as your heading and then placed appropriately
throughout the rest of the page.

3.1.2) DON'T STUFF KEYWORDS
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86% OF PEOPLE LOOK UP THE
LOCATION OF A BUSINESS ON
GOOGLE MAPS.” 

“

JUNTO, 2019
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SECTION 3: STAND OUT WITH SEO

Listing your business in various business directories is a quick and convenient way of improving your chances of
ranking well. This is particularly helpful for ranking for local searches. A local search result can actually be more
beneficial than ranking as the number one organic search as Google shows local searches first. The local search will
come with an image of your business on Google maps to tell consumers how close they are to you. Only users who
share their GPS information with Google and are in close proximity to your business will be shown your business on
local search results. Local search results take information from the “Google my business” such as location and
hours so make sure you list your business on this service first! Most newspapers will have a business directory-
listing site so make sure you search your local newspaper directory.

3.2.1) LISTING IN DIRECTORIES

Off-page SEO refers to everything you can do off of your website to increase its chances of ranking highly in search
engines. This includes things such as:

3.2) OFF-PAGE SEO 
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28% OF SEARCHES FOR
SOMETHING NEARBY RESULT
IN A PURCHASE.” 

“

GOOGLE, 2016
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SECTION 3: STAND OUT WITH SEO

Building high authority backlinks is one of the best practices for ranking higher in search engines. However, often
simply asking for backlinks or collaborations isn't enough and may even border on being a practice that the
Google algorithm will eventually frown upon.

Rather than trying to force backlinks, the ideal way to build them is to produce content that people want to share.
Creating entertaining or informative content can do this. Anything that users find engaging and valuable enough
to share.

3.2.2) BUILD BACKLINKS THROUGH ENGAGING CONTENT 

Guest blogging refers to the practice of writing a blog post for another website in your industry or niche in return for
a link back to your site. This is helpful in a number of ways. Writing for someone else’s blog provides you with
exposure to their audience. If they are in a similar niche to you then it is likely that the people who are interested in
them will also be interested in what you have to say, this might give you a few more fans or clients. The main
benefit from this, however, is the backlink to your site provided. When Google sees that there is a link back to your
website on a website that specialises in your industry or niche this will improve your perceived authority on the
subject and you will be more likely to rank higher for search terms related to this niche. The higher the domain
authority of the website linking back to your site the more effective this process will be.

3.2.3) GUEST BLOG ON HIGH AUTHORITY SITES
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COCA-COLA, FOR EXAMPLE,
SPENDS MORE MONEY ON
CONTENT CREATION THAN IT
DOES ON TELEVISION
ADVERTISING.” 

“

CONTENTLY 
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OPTIMISE YOUR
SITE WITH
ANALYTICS

SECTION 4
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OPTIMISE YOUR SITE
WITH ANALYTICS

SECTION 4: OPTIMISE YOUR SITE WITH ANALYTICS

After you have your website up and running and people are coming on to
the site, it is the perfect opportunity to assess how visitors are using the
site. How visitors are coming on to your site and navigating through your
pages will indicate how well optimised your conversion paths and calls to
action are.
The best place to see how visitors are using your site, is the behaviour tab on Google Analytics. The behaviour tab
offers many different tools which allows you to monitor your visitor’s use of your website.
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SECTION 4: OPTIMISE YOUR SITE WITH ANALYTICS

The user flow tab allows you to monitor what pages visitors entered your site on, how they navigated through it and
where they decided to exit.

This lets you evaluate your SEO strategy by identifying what pages people are finding the most through organic search.
If people are coming in through pages other than your homepage such as landing pages or blog posts, it might mean
that your social media efforts are outperforming your organic search rankings. 

Check to see how people are navigating from your homepage to the rest of your site. If your ideal conversion path isn’t
being followed this may highlight a design flaw in your website or ineffective calls to action. It is important to
continually update your site and try different conversion strategies as this will eventually help you optimise your
website over time to generate more sales.

If you see that a large number of users are leaving before they get to the end of your conversion path, this suggests that
you must alter or improve your conversion path and calls to action. You may need to make your site more simplistic
and easy to navigate.

4.1) USER FLOW 
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SECTION 4: OPTIMISE YOUR SITE WITH ANALYTICS

A key feature to optimise your website is your bounce rate statistics. Your bounce rate refers to the percentage of
users who only view one page on your site before leaving. A site with a high bounce rate is failing to effectively
captivate users. If your site has a high bounce rate it is highly likely that your home page needs to be further
optimised. Bounce rates can be improved through implementing obvious conversions paths, which lead your users
through your site. You may also want to improve your calls to action to make them more appealing and distinct. 

4.2) BOUNCE RATE

Google analytics offers a site speed test for each page on your website. This will tell you how quickly your site is
loading on your visitor’s devices. It is important to keep site speed as fast as possible as internet users have grown
to expect fast loading times in the modern-day, therefore they will not have the patience to stick around and wait for
your site to load. This will lead to a high bounce rate and Google viewing your site as providing poor user
experience. Giving users the most efficient and convenient experience when using your site is likely to increase
conversions and help you climb organic search results. We recommend you use multiple site speed testing sites as
well as testing your site on mobile in order to ensure accurate results.

4.3) SITE SPEED

Google analytics offers users the opportunity to view what percentage of their traffic is coming from specific devices
such as desktops, mobiles and tablets. This is useful information for optimising your site as it helps you to optimise
your site for the devices it is used on most.

4.4) SESSIONS BY DEVICE
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CONCLUSION
SECTION 5

In order to successfully generate traffic and increase sales online,
businesses must adhere to the principles of good web design. The
primary thing business owners should focus on is the user experience
of their website. 
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The best way to give users a good experience when using your site is to effectively design it with them in mind
focusing on convenience and ease of use. Once you have established your site and it is generating traffic, it is then
critical you analyse how visitors are using your site and continually make adjustments to improve user experience. If
you do this wholeheartedly and continue to optimise your site you will ensure your site is in the best possible
condition to generate more sales.

From our guides, to our workshops and one-on-one consulting, we’re dedicated to helping SME’s fulfill their greatest
potential and build a thriving, awesome business. So we hope you enjoyed this guide. Be sure to take the time to
come back to it every now and again to check if you are on track, to re-evaluate your current situation and to remain
inspired.

For any enquiries or even if you have any questions about how to use modern, professional web design to increase
your sales and benefit your business then please get in touch at:

hello@propelmarketing.design

We would love to hear from you!

CONCLUSION
SECTION 5: CONCLUSION

The better experience you give users visiting your site the more likely they
are to convert into leads and the more likely you are to rank higher on
Google searches.  
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